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HOUSE SUBSTI TUTE
FOR
HOUSE COMM TTEE SUBSTI TUTE
FOR
SENATE COMM TTEE SUBSTI TUTE
FOR
SENATE BI LL NO 834
AN ACT
To repeal sections 311.070, 311.178, and
311. 680, RSMb, and to enact in lieu thereof
four new sections relating to |iquor control,

wi th an energency clause for a certain
section.

OO WN

BE | T ENACTED BY THE GENERAL ASSEMBLY OF THE STATE OF M SSOURI
AS FOLLOWG:

Section A Sections 311.070, 311.178, and 311. 680, RSM,
are repeal ed and four new sections enacted in lieu thereof, to be
known as sections 311.070, 311.178, 311.481, and 311.680, to read
as foll ows:

311.070. 1. Distillers, whol esalers, w nemakers, brewers
or their enployees, officers or agents, shall not, except as
provided in this section, directly or indirectly, have any
financial interest in the retail business for sale of
i ntoxicating liquors, and shall not, except as provided in this
section, directly or indirectly, |loan, give away or furnish

equi pnment, noney, credit or property of any kind, except ordinary

1
EXPLANATI ON- Matter encl osed in bol d-faced brackets [thus] in the
above bill is not enacted and is intended to be omtted fromthe | aw

Matter in boldface type in the above law is new proposed | anguage.
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commercial credit for liquors sold to such retail dealers.
However, notw thstandi ng any other provision of this chapter to
the contrary, for the purpose of the pronotion of tourism a
distiller whose manufacturing establishnment is |ocated within
this state may apply for and the supervisor of liquor control may
issue a license to sell intoxicating liquor, as in this chapter
defined, by the drink at retail for consunption on the prem ses
where sol d; and provided further that the prem ses so |icensed
shall be in close proximty to the distillery and may renmai n open
bet ween the hours of 6:00 a.m and m dni ght, Mnday through

Sat urday and between the hours of 11:00 a.m and 9:00 p. m,
Sunday. The authority for the collection of fees by cities and
counties as provided in section 311.220, and all other |laws and
regul ations relating to the sale of liquor by the drink for
consunption on the prem ses where sold, shall apply to the hol der
of a license issued under the provisions of this section in the
same manner as they apply to establishnments |icensed under the
provi sions of section 311.085, 311.090, or 311.095.

2. Any distiller, wholesaler, wnemaker or brewer who shal
viol ate the provisions of subsection 1 of this section, or permt
hi s enpl oyees, officers or agents to do so, shall be guilty of a
m sdeneanor, and upon conviction thereof shall be punished as
fol | ows:

(1) For the first offense, by a fine of one thousand
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dol | ars;

(2) For a second offense, by a fine of five thousand
dol l ars; and

(3) For a third or subsequent offense, by a fine of ten
t housand dollars or the license of such person shall be revoked.

3. As used in this section, the follow ng terns nean:

(1) "Consumer advertising specialties", advertising itens
that are designed to be carried away by the consuner, such itens
include, but are not limted to: trading stanps, nonal coholic
m xers, pouring racks, ash trays, bottle or can openers, cork
screws, shoppi ng bags, matches, printed recipes, panphlets,
cards, leaflets, blotters, postcards, pencils, shirts, caps and
Vi sors;

(2) "Equi pnent and supplies", glassware (or simlar
contai ners made of other material), dispensing accessories,
carbon di oxi de (and ot her gasses used in dispensing equipnment) or
ice. "D spensing accessories" include standards, faucets, cold
pl ates, rods, vents, taps, tap standards, hoses, washers,
coupl i ngs, gas gauges, vent tongues, shanks, and check val ves;

(3) "Point of sale advertising materials", advertising
itenms designed to be used within a retail business establishnment
to attract consumer attention to the products of a distiller,
whol esal er, wi nermaker or brewer. Such materials include, but are

not limted to: posters, placards, designs, inside signs
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(el ectric, mechanical or otherw se), w ndow decorations, trays,
coasters, mats, nenu cards, neal checks, paper napkins, foam
scrapers, back bar mats, thernmoneters, clocks, cal endars and

al coholic beverage lists or nenus;

(4) "Product display", wne racks, bins, barrels, casks,
shelving or simlar itens the primary function of which is to
hol d and di spl ay consuner products;

(5) "Pronotion", an advertising and publicity canpaign to
further the acceptance and sal e of the nerchandi se or products of
a distiller, whol esal er, wi nemaker or brewer.

4. Notw thstandi ng other provisions contained herein, the
distiller, whol esaler, w nenmaker or brewer, or their enployees,
officers or agents nmay engage in the followng activities with a
retail licensee |icensed pursuant to this chapter or chapter 312,
RSMb:

(1) The distiller, wholesaler, w nemaker or brewer nmay give
or sell product displays to a retail business if all of the
foll owi ng requirenents are net:

(a) The total value of all product displays given or sold
to a retail business shall not exceed three hundred dollars per
brand at any one tine in any one retail outlet. There shall be
no conbining or pooling of the three hundred dollar Iimts to
provide a retail business a product display in excess of three

hundred dol |l ars per brand. The value of a product display is the
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actual cost to the distiller, wholesaler, w nemaker or brewer who
initially purchased such product display. Transportation and
installation costs shall be excluded;

(b) Al product displays shall bear in a conspicuous nmanner
substanti al advertising matter on the product or the name of the
distiller, whol esaler, winemaker or brewer. The nanme and address
of the retail business nmay appear on the product displays; and

(c) The giving or selling of product displays may be
conditioned on the purchase of intoxicating beverages advertised
on the displays by the retail business in a quantity necessary
for the initial conpletion of the product display. No other
condition shall be inposed by the distiller, wholesaler,
wi nemaker or brewer on the retail business in order for such
retail business to obtain the product display;

(2) Notwi thstanding any provision of law to the contrary,
the distiller, whol esaler, w nenmaker or brewer may give or sel
any point of sale advertising materials and consuner advertising
specialties to a retail business if all the follow ng
requi renents are net:

(a) The total value of all point of sale advertising
material s and consumer advertising specialties given or sold to a
retail business shall not exceed five hundred doll ars per year,
per brand, per retail outlet. The value of point-of-sale

advertising materials and consunmer advertising specialties is the
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actual cost to the distiller, wholesaler, w nemaker or brewer who
initially purchased such item Transportation and installation
costs shall be excl uded,;

(b) Al point-of-sale advertising materials and consuner
advertising specialties shall bear in a conspicuous nmanner
substanti al advertising matter about the product or the name of
the distiller, whol esal er, winemaker or brewer. The nane,
address and | ogos of the retail business nay appear on the
poi nt-of -sal e advertising materials or the consumer adverti sing
specialties; and

(c) The distiller, whol esal er, wi nemaker or brewer shal
not directly or indirectly pay or credit the retail business for
using or distributing the point-of-sale advertising materials or
consuner advertising specialties or for any incidental expenses
arising fromtheir use or distribution;

(3) A malt beverage whol esaler or brewer nmay give a gift
not to exceed a value of one thousand dollars per year, or sel
sonet hing of value to a holder of a tenporary permt as defined
in section 311.482;

(4) The distiller, whol esal er, w nemaker or brewer may sel
equi pnent or supplies to a retail business if all the follow ng
requi renents are net:

(a) The equi pnent and supplies shall be sold at a price not

| ess than the cost to the distiller, whol esal er, w nemaker or
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brewer who initially purchased such equi pnent and supplies; and

(b) The price charged for the equi pnent and supplies shal
be collected in accordance with credit regul ati ons as established
in the code of state regul ations;

(5) The distiller, whol esal er, w nemaker or brewer may
install dispensing accessories at the retail business
est abl i shnment, which shall include for the purposes of
i nt oxi cati ng and noni ntoxi cati ng beer equi pnent to properly
preserve and serve draught beer only and to facilitate the
delivery to the retailer the brewers and whol esal ers may | end,
give, rent or sell and they may install or repair any of the
following itens or render to retail |icensees any of the
foll owi ng services: beer coils and coil cleaning, sleeves and
wr appi ngs, box couplings and draft arnms, beer faucets and tap
mar kers, beer and air hose, taps, vents and washers, gauges and
regul ators, beer and air distributors, beer line insulation, coi
flush hose, couplings and bucket punps; portable coil boxes, air
punps, bl ankets or other coverings for tenporary w appings of
barrels, coil box overflow pipes, tilting platforns, bunper
boards, skids, cellar |adders and ranps, angle irons, ice box
grates, floor runways; and danmage caused by any beer delivery
excl udi ng normal wear and tear and a conplete record of equi pnent
furni shed and installed and repairs and service made or rendered

must be kept by the brewer or whol esal ers furnishing, making or
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rendering sane for a period of not |less than one year;

(6) The distiller, whol esal er, w nemaker or brewer may
furnish, give or sell coil cleaning service to a retailer of
distilled spirits, wine or malt beverages;

(7) A wholesaler of intoxicating liquor may furnish or give
and a retailer may accept a sanple of distilled spirits or w ne
as long as the retailer has not previously purchased the brand
fromthat wholesaler, if all the followi ng requirenents are net:

(a) The whol esaler may furnish or give not nore than seven
hundred fifty mlliliters of any brand of distilled spirits and
not nore than seven hundred fifty mlliliters of any brand of
wine; if a particular product is not available in a size within
the quantity limtations of this subsection, a whol esal er may
furnish or give to a retailer the next |arger size;

(b) The whol esal er shall keep a record of the nane of the
retailer and the quantity of each brand furnished or given to
such retailer;

(c) For the purposes of this subsection, no sanples of
intoxicating liquor provided to retailers shall be consunmed on
the prem ses nor shall any sanple of intoxicating |iquor be
opened on the prem ses of the retailer except as provided by the
retail |icense;

(d) For the purpose of this subsection, the word "brand"

refers to differences in brand name of product or differences in
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nat ure of product; exanples of different brands woul d be products
having a difference in: brand name; class, type or kind

desi gnati on; appellation of origin (wne); viticulture area
(wine); vintage date (wine); age (distilled spirits); or proof
(distilled spirits); differences in packaging such a different
style, type, size of container, or differences in color or design
of a |l abel are not considered different brands;

(8) The distiller, wholesal er, w nemaker or brewer may
package and distribute intoxicating beverages in conbination with
ot her nonal coholic itens as originally packaged by the supplier
for sale ultimately to consuners; notw thstandi ng any provision
of lawto the contrary, for the purpose of this subsection,

i ntoxicating liquor and w ne whol esal ers are not required to
charge for nonal coholic itens any nore than the actual cost of
pur chasi ng such nonal coholic itens fromthe supplier;

(9) The distiller, whol esal er, w nemaker or brewer may sel
or give the retail business newspaper cuts, mats or engraved
bl ocks for use in the advertisenents of the retail business;

(10) The distiller, wholesaler, wnemaker or brewer may in
an advertisenent |list the names and addresses of two or nore
unaffiliated retail businesses selling its product if all of the
foll owi ng requirenents are net:

(a) The advertisenent shall not contain the retail price of

t he product;
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(b) The listing of the retail businesses shall be the only
reference to such retail businesses in the advertisenent;

(c) The listing of the retail businesses shall be
relatively inconspicuous in relation to the adverti senent as a
whol e; and

(d) The advertisenent shall not refer only to one retai
business or only to a retail business controlled directly or
indirectly by the sane retail business;

(11) Notwi thstanding any other provision of law to the
contrary, distillers, w nemakers, whol esal ers, brewers or
retailers may conduct a | ocal or national sweepstakes/contest
upon a licensed retail prem se. However, no noney or sonething
of value may be given to the retailer for the privilege or
opportunity of conducting the sweepstakes or contest;

(12) The distiller, wholesaler, w nemaker or brewer may
stock, rotate, rearrange or reset the products sold by such
di stiller, whol esaler, wi nenmaker or brewer at the establishnent
of the retail business so long as the products of any other
di stiller, whol esal er, wi nemaker or brewer are not altered or
di stur bed,;

(13) The distiller, wholesaler, w nemaker or brewer may
provi de a recomended shelf plan or shelf schematic for distilled
spirits, wine or malt beverages;

(14) The distiller, wholesaler, w nemaker or brewer

10
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participating in the activities of a retail business association
may do any of the follow ng:

(a) Display its products at a convention or trade show,

(b) Rent display booth space if the rental fee is the sane
paid by all others renting simlar space at the association
activity;

(c) Provide its own hospitality which is independent from
the association activity;

(d) Purchase tickets to functions and pay registration fees
i f such purchase or paynent is the same as that paid by al
attendees, participants or exhibitors at the association
activity; and

(e) Make paynents for advertisenents in prograns or
brochures issued by retail business associations at a convention
or trade show if the total paynents nade for all such
advertisements do not exceed three hundred dollars per year for
any retail business association;

(15) The distiller, wholesaler, w nemaker or brewer may
sell its other nerchandi se which does not consist of intoxicating
beverages to a retail business if the follow ng requirenents are
met :

(a) The distiller, whol esal er, wi nemaker or brewer shal
al so be in business as a bona fide producer or vendor of such

nmer chandi se;

11
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(b) The nerchandi se shall be sold at its fair market val ue;

(c) The nmerchandise is not sold in conbination with
distilled spirits, wines or malt beverages except as provided in
this section;

(d) The acquisition or production costs of the merchandi se
shal | appear on the purchase invoices or records of the
di stiller, whol esal er, w nemaker or brewer; and

(e) The individual selling prices of nerchandi se and
i ntoxi cating beverages sold to a retail business in a single
transaction shall be determ ned by commerci al docunents covering
t he sal es transacti on;

(16) The distiller, wholesaler, w nemaker or brewer may
sell or give an outside sign to a retail business if the
foll owi ng requirenents are net:

(a) The sign shall bear in a conspicuous manner substanti al
advertising matter about the product or the name of the
di stiller, whol esal er, w nemaker or brewer;

(b) The retail business shall not be conpensated, directly
or indirectly, for displaying the sign; and

(c) The cost of the sign shall not exceed four hundred
dol | ars;

(17) A whol esal er may, but shall not be required to,
exchange for an equal quantity of identical product or allow

credit agai nst outstandi ng i ndebtedness for intoxicating |iquor

12
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wi th al cohol content of |ess than five percent by weight or
noni nt oxi cati ng beer that was delivered in a danmaged condition or
damaged while in the possession of the retailer;

(18) To assure and control product quality, whol esal ers at
the tine of a regular delivery may, but shall not be required to,
w thdraw, with the perm ssion of the retailer, a quantity of
intoxicating liquor with al cohol content of |ess than five
percent by wei ght or nonintoxicating beer in its undanaged
original carton fromthe retailer's stock, if the whol esal er
repl aces the product with an equal quantity of identical product;

(19) In addition to withdrawal s authorized pursuant to
subdi vision (18) of this subsection, to assure and contr ol
product quality, wholesalers at the tine of a regular delivery
may, but shall not be required to, withdraw, with the perm ssion
of the retailer, a quantity of intoxicating Iiquor wth al cohol
content of less than five percent by weight and noni ntoxicating
beer in its undanmaged original carton fromthe retailer's stock
and give the retailer credit agai nst outstandi ng i ndebtedness for
t he product if:

(a) The product is withdrawn at |least thirty days after
initial delivery and within twenty-one days of the date
consi dered by the manufacturer of the product to be the date the
product becones inappropriate for sale to a consuner; and

(b) The quantity of product w thdrawn does not exceed the

13
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equi val ent of twenty-five cases of twenty-four twelve-ounce
cont ai ners; and

(c) To assure and control product quality, a whol esal er

nay, but not be required to, give a retailer credit for

intoxicating liquor with an al cohol content of less than five

percent by weight or nonintoxicating beer, in a container with a

capacity of four gallons or nore, delivered but not used, if the

whol esal er renpves the product within seven days of the initial

delivery:; and

(20) Nothing in this section authorizes consignnment sales.

5. Al contracts entered into between distillers, brewers
and wi nemakers, or their officers or directors, in any way
concerning any of their products, obligating such retail dealers
to buy or sell only the products of any such distillers, brewers
or wi nemakers or obligating such retail dealers to buy or sel
the major part of such products required by such retail vendors
fromany such distiller, brewer or w nemaker, shall be void and
unenforceable in any court in this state.

6. Notw thstanding any other provisions of this chapter to
the contrary, a distiller or wholesaler may install dispensing
accessories at the retail business establishment, which shal
i nclude for the purposes of distilled spirits, equipnent to
properly preserve and serve prem xed distilled spirit beverages

only. To facilitate delivery to the retailer, the distiller or

14
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whol esal er may lend, give, rent or sell and the distiller or

whol esal er may install or repair any of the following itens or
render to retail licensees any of the follow ng services: coils
and coil cleaning, draft arns, faucets and tap markers, taps, tap
standards, tapping heads, hoses, valves and other m nor tapping
equi pnment conponents, and damage caused by any delivery excl uding
normal wear and tear. A conplete record of equi pnent furnished
and installed and repairs or service made or rendered shall be
kept by the distiller or whol esal er, furnishing, making or
rendering the sane for a period of not |ess than one year.

7. Notw t hstandi ng any other provision of this chapter or
chapter 312, RSMb, to the contrary, distillers, w nemakers,
brewers or their enployees, or officers shall be permtted to
make contributions of noney or nerchandise to a licensed retai
| i quor dealer that is a charitable or religious organization as
defined in section 313.005, RSMo, or an educational institution
if such contributions are unrelated to such organi zation's retai
oper ati ons.

8. Notw thstandi ng any ot her provision of this chapter or
chapter 312, RSMb, to the contrary, a brewer or manufacturer, its
enpl oyees, officers or agents may have a financial interest in
the retail business for sale of intoxicating |iquors and
noni nt oxi cating beer at entertainnent facilities owned, in whole

or in part, by the brewer or manufacturer, its subsidiaries or

15
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affiliates including, but not limted to, arenas and stadi uns
used primarily for concerts, shows and sporting events of al
ki nds.

9. Notw thstanding any other provision of this chapter or
chapter 312, RSMb, to the contrary, for the purpose of the
pronotion of tourism a w ne manufacturer, its enpl oyees,
officers or agents located within this state may apply for and
t he supervisor of liquor control may issue a license to sel
intoxicating liquor, as defined in this chapter, by the drink at
retail for consunption on the prem ses where sold, if the
prem ses so licensed is in close proximty to the wnery. Such
prem ses may remai n open between the hours of 6:00 a.m and
m dni ght, Monday t hrough Saturday and between the hours of 11:00
a.m and 9:00 p.m, Sunday.

10. Notw thstandi ng any ot her provision of this chapter or

chapter 312, RSMb, to the contrary, for the purpose of the

pronotion of tourism a person may apply for and the supervisor

of liquor control may issue a license to sell intoxicating |liquor

by the drink at retail for consunption on the prem ses where

sold, but the person so licensed shall sell only M ssouri -

produced wi nes received from mnufacturers |licensed pursuant to

section 311.190. Such prenises may rennin open between the hours

of 6:00 a.m and nmidnight, Mnday through Saturday, and between

the hours of 11:00 a.m and 9:00 p.m on Sundays.

16
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311.178. 1. Any person possessing the qualifications and
nmeeting the requirenments of this chapter who is licensed to sel
intoxicating liquor by the drink at retail for consunption on the

premses in a [first class] county of the first classification

having a charter form of governnent and not containing all or
part of a city wiwth a popul ation of over three hundred thousand,
may apply to the supervisor of |iquor control for a special
permt to remain open on each day of the week until 3:00 a.m of
the norning of the followi ng day. The tinme of opening on Sunday
may be 11:00 a.m The provisions of this section and not those
of section 311.097 regarding the time of closing shall apply to
the sale of intoxicating liquor by the drink at retail for
consunption on the prem ses on Sunday. The prem ses of such an
applicant [nmust] shall be located in an area which has been
designated as a convention trade area by the governing body of
the county and the applicant [nust] shall neet at |east one of
the follow ng conditions:

(1) The business establishnment's annual gross sales for the
year immedi ately preceding the application for extended hours
equal s one hundred fifty thousand dollars or nore; or

(2) The business is a resort. For purposes of this
[ section] subsection, a "resort"” is defined as any establishnment
having at | east sixty roons for the overnight accommodati on of

transi ent guests and having a restaurant |ocated on the prem ses.

17
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2. Any person possessing the qualifications and neeting the

requirenents of this chapter who is licensed to sell intoxicating

liguor by the drink at retail for consunption on the prenises in

a county of the third classification without a township form of

gover nnent having a popul ation of nore than twenty-three thousand

five hundred but |l ess than twenty-three thousand si x hundred

i nhabitants, a county of the third classification without a

township form of governnent having a popul ation of nore than

ni net een thousand three hundred but | ess than ni neteen thousand

four hundred inhabitants or a county of the first classification

without a charter formof governnent with a popul ati on of at

| east thirty-seven thousand i nhabitants but not nore than thirty-

seven thousand one hundred i nhabitants, nay apply to the

supervi sor of ligquor control for a special pernit to renmnin open

on each day of the week until 3:00 a.m of the norning of the

following day. The tinme of opening on Sunday may be 11: 00 a.m

The provisions of this section and not those of section 311.097

regarding the tine of closing shall apply to the sale of

intoxicating liquor by the drink at retail for consunmption on the

prem ses on Sunday. The applicant shall neet all of the

foll owi ng conditions:

(1) The business establishnent's annual gross sales for the

vear i medi ately preceding the application for extended hours

equal s one hundred thousand dollars or nore;

18
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(2) The business is a resort. For purposes of this

subsection, a "resort" is defined as any establishnment having at

| east seventy-five roons for the overni ght acconmpbdati on of

transi ent quests, having at | east three thousand sgquare feet of

neeting space and having a restaurant | ocated on the prenises;

and

(3) The applicant shall develop, and if granted a speci al

permt shall inplenent, a plan ensuring that between the hours of

1:30 aam and 3:00 a.m no sale of intoxicating liquor shall be

nade except to guests with overni ght accommbdati ons at the

licensee's resort. The plan shall be subject to approval by the

supervi sor of liguor control and shall provide a practical nethod

for the division of liquor control and other |aw enforcenment

agencies to enforce the provisions of subsection 3 of this

secti on.

3. Wile open between the hours of 1:30 a.m and 3: 00 a. m

under a special pernmt issued pursuant to subsection 2 of this

section, it shall be unlawful for a licensee or any enployee of a

licensee to sell intoxicating liguor to or pernt the consunption

of intoxicating liquor by any person except a quest wth

overni ght accommobdati ons at the licensee's resort.

[2.] 4. An applicant granted a special permt [under]

pursuant to this section shall, in addition to all other fees

required by this chapter, pay an additional fee of three hundred

19
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dollars a year payable at the tinme and in the sane manner as its
ot her |icense fees.

[3.] 5. The provisions of this section allow ng for
ext ended hours of business shall not apply in any incorporated

area wholly located in any [first class] county of the first

classification having a charter form of governnent which does not

contain all or part of a city with a popul ation of over three

hundred t housand i nhabitants until the governing body of such

i ncorporated area shall have by ordi nance or order adopted the
extended hours authorized by this section.

6. The enactnent of subsections 2, 3, and 4 of this section

shall term nate January 1, 2007.

311.481. 1. Notwithstanding any other provisions of this

chapter to the contrary, any person who possesses the

qualifications required by this chapter, and who now or hereafter

neets the requirenents of and conplies with the provisions of

this chapter, may apply for, and the supervisor of liquor control

nay issue, a license to sell intoxicating liquor, as defined in

this chapter, by the drink between the hours of 11:00 a.m on

Sunday and ni dni ght on Sunday at retail for consunption on the

prem ses of any airline club as described in the application. As

used in this section, the term"airline club" shall nean an

establishnment |located within an international airport and owned,

| eased, or operated by or on behalf of an airline, as a
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nenbership club and special services facility for passengers of

such airline.

2. The authority for the collection of fees by cities and

counties as provided in section 311.220, and all other | aws and

requl ations of the state relating to the sale of liquor by the

drink for consunption on the prenmises where sold, shall apply

to each airline club in the sane manner as they apply to

establishnents licensed pursuant to sections 311.085, 311.090 and

311.095, and in addition to all other fees required by |law a

person licensed pursuant to this section shall pay an additional

fee of two hundred dollars a vear payable at the sane tine and in

the sane manner _as its other fees; except that the requirenents

other than fees pertaining to the sale of liquor by the drink on

Sunday shall not apply.

311.680. 1. Wenever it shall be shown, or whenever the
supervi sor of |iquor control has know edge, that a person
Iicensed hereunder has not at all tines kept an orderly place or
house, or has violated any of the provisions of this chapter, the
supervi sor of |iquor control may, warn, place on probation on
such terns and conditions as the supervisor of |iquor control
deens appropriate for a period not to exceed twelve nonths,
suspend or revoke the license of that person, but the person
shall have ten days' notice of the application to warn, place on

probation, suspend or revoke the person's license prior to the
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order of warning, probation, revocation or suspension issuing.

2. Any whol esaler licensed pursuant to this chapter or
chapter 312, RSMb, in lieu of, or in addition to, the warning,
probati on, suspension or revocation authorized in subsection 1 of
this section, may be assessed a civil penalty by the supervisor
of liquor control of not |ess than one hundred dollars or nore
than twenty-five hundred dollars for each violation.

3. Any solicitor licensed pursuant to this chapter or

chapter 312, RSMb, in lieu of the suspension or revocation

aut hori zed in subsection 1 of this section, may be assessed a

civil penalty or fine by the supervisor of liquor control of not

| ess than one hundred dollars nor nore than five thousand doll ars

for each violation.

4. Any retailer with less than five thousand occupant

capacity licensed pursuant to this chapter or chapter 312, RSM,

in lieu of the suspension or revocation authorized by subsection

1 of this section nay be assessed a civil penalty or fine by the

supervi sor of liquor control of not less than fifty dollars nor

nore than one thousand dollars for each violation.

5. Any retailer with five thousand or nore occupant

capacity licensed pursuant to this chapter or chapter 312, RSM,

in lieu of the suspension or revocation authorized by subsection

1 of this section, may be assessed a civil penalty or fine by the

supervi sor of liquor control of not less than fifty dollars nor
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nore than five thousand dollars for each violation.

6. Any aggrieved person nay appeal to the adnministrative

heari ng conmm ssion in accordance with section 311.691.

7. In order to encourage the early resolution of disputes

bet ween the supervisor of liqguor control and |licensees, the

supervi sor of liquor control, prior to issuing an order of

war ni ng, probation, revocation, suspension, or fine, shal

provide the licensee with the opportunity to neet or to confer

with the supervisor of liquor control, or his or her designee,

concerning the alleged violations. At |least ten days prior to

such neeting or conference, the supervisor shall provide the

licensee with notice of the tine and place of such neeting or

conference, and the supervisor of ligquor control shall al so

provide the licensee with a witten description of the specific

conduct for which discipline is sought, a citation of the | aw or

rules allegedly violated, and, upon request, copies of any

violation report or any other docunents which are the basis for

such action. Any order of warni ng, probation, revocation,

suspension, or fine shall be effective no sooner than thirty days

fromthe date of such order.

Section B. Because inmmedi ate action is necessary to clarify
the law relating to Sunday liquor sales in airline clubs, the
enact nent of section 311.481 of section A of this act is deened

necessary for the i medi ate preservation of the public health,
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wel fare, peace and safety, and is hereby declared to be an
energency act within the neaning of the constitution, and the
enact nent of section 311.481 of section A of this act shall be in

full force and effect upon its passage and approval.
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